


Communications

“I Am Priceless”
The Link

e Created by survivor leaders
e Youth 10 to 14 years old

e Prevent sexual exploitation
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Communications

“Don’t Buy It Project”
Men as Peacemakers

e Address rising demand

e Public awareness campaign
and educational resources

e Educational Toolkit and
Training Video
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DON'T BUY IT

[T

PROJECT

PEOPLE ARE NOT PRODUCTS.
MEN ARE MORE THAN CONSUMERS.




Media Exposure

122 Million Media Impressions

Paid Versus Donated Inventory

Donated _/

64%
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m1 DEPARTMENT OF
NATURAL RESOURCES

Government Partners

Parking

Commission of Deaf, DeafBlind & Hard of Hearing

Council for Minnesotans of African Heritage

Iron Range Resources and Rehabilitation Board BECOME AN ALLY. DON'T BUY IT.

DONTBUYITPROJECT.ORG

Minnesota Department of Education

m DEPARTMENT OF
. NATURAL RESOURCES
Minnesota DEED

Minnesota Department of Natural Resources | mndnr.gov
Email us: info.dnri@state.mn.us | Call 651-296-6157 or 885-646-6367

Equipment Removal

Minnesota Department of Health ﬁ "i W] a e

® File Cabinet

* Television

SUBSCRIBER SERVICES
Manage Preferences | Unsubscribe | Help | Sign-up for other Minnesota DNR notifications

Minnesota Department of Human Services

Minnesota Department of Labor and Industry ' ‘ RERCRE NI TV oY BUVIT

Minnesota Department of Transportation YY) SeaRmuent o

MATURAL RESOURCES

Met Council

10 agencies
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Business Partners- Fundraising

/_\

Total Needed: $500,000
Total Raised: Over $470,000 (corporate and foundation)

Overall total earned & raised: Over S1 million

\_/
/J\ Women's Foundation of
Minnesota
Carlson Family Foundation \/
NFL Foundation Verizon Minnesota Vikings
NS - NS
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Business Partners- RiseUpGifts.org

1. Drove Awareness: Television spots in 3 market areas, ran 3,500 times in Rochester, La Crosse and

Mankato RISEUP
2. Drove Awareness: Star Tribune 1.5 million impressions
3. Provided Gifts: $18,338 donated and 256 gifts givers which provided: _.Riseup and
join the effort
Yi‘? 145 Basie Clothing Kits %ﬁ 52 Basic Hygiene Kits r/l 4] Bed Sheets & Comforters iy
= 32 Fleece Blankets DE 51 Personal Care Kits ‘L-:l 20 Ppillows
g 12 Twin Beds with Mattresses Lf;L 67 Warm Outfits -_’fmf".- 34 Winter Coats

Messages of Love Left on RiseUpGifts.org

"Best wishes and "Hope these basic "May the feeling of
good luck to you, clothing items warmth and love
whoever you are help in a victim's surround you,
and will be." journey back to bringing you
health and comfort and
security. healing strength."
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Response Plan- Training

» Developed Anti-Sex Trafficking Training Resource Guide

e Training was provided for:
e Super Bowl Volunteers
 Airport Workers
Hotel Workers
e Bus Drivers
Mall of America staff
 Airbnb renters
 City of Minneapolis staff
» General public: Neighborhood organizations, faith communities
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https://5hmu22w0slizp30doyr8p14u-wpengine.netdna-ssl.com/wp-content/uploads/2018/02/Resource-Training-Guide_January-2018.pdf

Response Plan- Faith Community

* Over 100 congregations engaged

» Provided donations, volunteering, and education/training
e Thrivent sponsored Not In Our City 5K- raised $30,000 for
service providers — Learn more at www.notinourcity5k.org/mn

e The Guardian Project was started for faith community
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http://www.notinourcity5k.org/mn
https://www.guardianprojectmn.org/mn/

Response Plan- Child Protection

» 12 Counties involved in planning

* Improve communication and coordination between counties
and with multidisciplinary partners on cross-jurisdictional
trafficking cases.

Hennepin County



